Appendix to Resolution no. 166 of the NCU Senate of 21 December 2015.

Formularz opisu przedmiotu (formularz sylabusa) na studiach wyzszych,
doktoranckich, podyplomowych i kursach doksztalcajacych

A. Ogoélny opis przedmiotu

Nazwa pola

Total student workload

Komentarz

Contact hours with teacher:

- participation in discussion seminar — 30 hrs
- consultations — 25 hrs

Self-study hours:
- preparation for presentation and discussion — 25 hrs
- reading literature and discussion — 60 hrs

Altogether: 140 hrs ( 5 ECTS)

Learning outcomes -
knowledge

Student
W 1: Has a knowledge about different relations between media and
politics - K W07

W2: Has knowledge about media mechanisms in social and political
processes, understands its complexity - K W08

Learning outcomes - skills

Student

Ul: Uses basic knowledge to describe and critically analyse relations
between media and power - K _U02

U2: Has ability to prepare speeches in English, i.e. presentations,
multimedia presentations, research papers - K Ul1

Learning outcomes - social
competencies

Student

K1: Knows the level of acquired knowledge and social skills in the
field of media and communication studies - K K01

K2: Is prepared to be a leader and active member of research group.
Prepares the work responsibly, plans and executes tasks - K KO3,
K K04




Teaching methods

Expository teaching methods:
- description, discussion
Exploratory teaching methods:
- case study

- classic problem-solving

Prerequisites

English knowledge (min. B1)

Brief description of the subject

This course focus on analysis of mechanism social, symbolic and
political power in media dimension. These categories will be discuss
on example of the powerful journalists and media owners in XX and

XXI century.

Complete description of the 1. Introduction

subject 2. Silvio Berlusconi — media and politics, political power and
symbolic power, Berlusconi as a brand
3. Rupert Murdoch — between business and ethics, symbolic
power
4. Walt Disney — media and entertainment, “disney culture”
5. Mark Zuckerberg — global phenomenon, businessman or
philanthropist, power-knowledge
6. Bill Gates vs. Steve Jobs — the speed of thought, media and
technology
7. Vladimir Gusinsky vs. Boris Berezovsky — being media tycoon
in the East Europe
8. Oriana Fallaci — interpretative journalism, counter-speech
9. Carl Bernstein, Bob Woodward — investigative journalism,
“fourth estate”
10. Oprah Winfrey — celebrity journalism, political involvement,
cultural phenomenon
11. Giinter Wallraff — between journalism and social experiment;
searching journalism boundaries
12. Edward Murrow — journalism in times of war and in times of

peace, objective journalism

13. Axel Springer — tabloid journalism
14. Roger Ailes — teletabloid

15. Summary. Assessment of students.
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Assessment methods &
criteria

Assessment methods:

- topic presentation (Student should choose presentation's topic,
connected with classes topic; prepare presentation, ex. Power Point,
Prezi, Adobe, and present during classes; lead discussion)

- activity (Student should read materials ex.books, articles presented in
syllabus and take part in discussion)

fail- 0-34 pts (0-49,3%)

satisfactory- 35-41 pts (50,7%-59,4%)
satisfactory plus- 42-48 pts (60,9%-69,6%)
good — 49-55 pts (71%-79,7%)

good plus- 56-62 pts (81,2%-89,8%)

very good- 63-69 pts (91,3%-100%)

Work placement ,,not applicable”
B) Opis przedmiotu cyklu
Nazwa pola Komentarz

Number of hours using distance “not applicable”
learning methods and techniques

Subject website “not applicable”
Learning outcomes ,»As in part A”

Assessment methods & criteria

,»As in part A”




List of topics

Introduction

2. Silvio Berlusconi — media and politics, political power
and symbolic power, Berlusconi as a brand

3. Rupert Murdoch — between business and ethics,
symbolic power

4. Walt Disney — media and entertainment, “disney
culture”

5. Mark Zuckerberg — global phenomenon, businessman or
philanthropist, power-knowledge

6. Bill Gates vs. Steve Jobs — the speed of thought, media
and technology

7. Vladimir Gusinsky vs. Boris Berezovsky — being media
tycoon in the East Europe

8. Oriana Fallaci — interpretative journalism, counter-
speech

9. Carl Bernstein, Bob Woodward — investigative

journalism, “fourth estate”
10. Oprah Winfrey — celebrity journalism, political
involvement, cultural phenomenon

11. Giinter Wallraff — between journalism and social
experiment; searching journalism boundaries
12. Edward Murrow — journalism in times of war and in
times of peace, objective journalism
13. Axel Springer — tabloid journalism
14. Roger Ailes — teletabloid
15. Summary. Assessment of students.
Teaching methods ,»As in part A”
Literature ,»As in part A”




